
Jeremy: Kaitlin, in just a few months you’ve 
opened my eyes to what can be accomplished by 
marketing and business development. Wonderful 
that Alex Calle thought to bring you onboard. My 
idea of marketing and business development was 
waiting for the phone to ring. What’s yours?

Kaitlin: Getting out there, networking, listening 
to a potential client’s story. I try to find out what 
makes a client tick and how that ‘tick’ might inspire 
a project or link to a similar project. 

Jeremy: On your resume I see you worked in 
many areas of entertainment, specializing in brand 
integration, marketing, and that you led marketing 
campaigns and product placement for companies 
such as Marvel and HBO.

One recommendation—from Michael Bertolina, 
the Vice President of Brand Integration at Corbis 
Entertainment, stands out as being absolutely ac-
curate. He praises you as an exemplary employee, 
“Bringing a new layer of efficiency and process to 
our group internally while handling client relation-
ships with great skill.”  He went on to describe you 

as “a self-starter, detail - oriented and driven.”  All 
true from my point of view and I’m wondering what 
drives you?  Where it comes from?

Kaitlin: When I was three, I use to play a memory 
card game with my father where we had to match 
up the front and back of different cards and I’d al-
ways beat him.  I think I just developed that part of 
my brain that connects the dots.

Every chance I have to connect with someone and 
listen to their creative projects and desires is an 
opportunity to connect the dots—to create the 
possibility for us both to collaborate and then to 
see some amazing results.

The magic of this process is art to me and my 
absolute professional joy. It’s what wakes me up 
every day; seeing the success of a project I truly 
believe in, and knowing I had a part in it.

Jeremy: I love your energy, enthusiasm and en-
gagement and most of all your humor. I think that 
our future clients will be drawn in by your bubbling 
enthusiasm. So what’s your secret? How come you 
always seem so upbeat and happy?
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Kaitlin: Ha-ha (See I just laughed) I guess you 
are right, Jeremy! I am thoroughly happy because 
I am doing what I love, and have created a career 
around what makes me tick – with some of the best 
creative talent in the industry! How could I not be?

Jeremy: When I first met you and you helped me 
organize hundreds of my old photos, you turned 
my ten year nightmare into pure joy because 
you enthusiasm for organization was contagious.  
Where does that come from? 

Kaitlin: It really is all in the detail for me.  I love 
when everything has its place and I can allow my 
mind to do creative things – outside - of - the - box 
thinking. In your particular case, it was the story – 
the narrative of your past was one of the most in-
credible journeys I have had the privilege to listen 
to, let alone be immersed in visually through your 
photos and renderings. Pure magic.

Jeremy: Does being married to a designer help 
you with marketing?

Kaitlin: Absolutely! Having an incredible creative 
mind to consult around the clock is certainly a plus! 
We are a really great team.

Jeremy: Let me go ‘Barbra Walters’ on you.  
What’s your sign?

Kaitlin: I’m a Gemini.

Jeremy: What is your favorite Hollywood restau-
rant? Canters? Nobu? Musso and Franks? 

Kaitlin: This is a toss-up, because I certainly like 
all of the above, but I would have to go with Mon-
sieur Marcel at the Farmer’s Market. Best French 
cuisine in town with a very quaint outdoor atmo-
sphere. It’s like stepping into a beautiful café in 
Paris, with an amazing gourmet market attached.

Jeremy: What’s your favorite color?

Kaitlin: I love neutrals. Is gray a color that counts?

Jeremy: Which comedian makes you laugh?

Kaitlin: Robin Williams will always be one of my 
all-time favorites.

Jeremy: Who would make you the most nervous 
to speak to?  Let’s do multiple choice:
A. The Pope
B. The Queen of England 
C. The Dalai Lama
D. Other

Kaitlin: That’s a tough one…I would probably 
have to say the Queen of England, as I would be 
very worried about my curtsying ability. 

Jeremy: What part of the entertainment world 
do you most enjoy?
A. Films
B. Theatre 
C. Theme parks
D. You Tube
E. Other 

Kaitlin: I have to go with ‘other’; I love concerts.

Jeremy: Which is your favorite Disney Ride?

Kaitlin: Pirates of the Caribbean.

Jeremy: Which country do you most want to visit 
and why?

Kaitlin: Greece. I love the food, the culture, and its 
scenic beauty.

Jeremy: You are a bright light and I hope you 
will shine some of that light on EDC.  What will you 
use? 
A. A flash light
B. A spot light

Kaitlin: A laser!



Jeremy: How would you describe EDC and the 
company’s potential to grow through your market-
ing efforts?
A. Streamlined Boutique design firm
B. A specialized unique creative company
C. A big international organization 
D. Growing what we already are 
E. Other 

Kaitlin: I’d have to say ‘Other’. EDC is an incred-
ibly diverse company, comprised of extremely 
talented Producers, Writers, Art Directors, Techni-
cal Directors, and Designers. Clients come to us 
because we create an experience for them. We 
evoke feelings and craft memories with our work. 
So to answer your question simply, our growth 
potential is boundless, as long as people still re-
spond to storytelling and visual magic.

Jeremy: What would you like to tell our potential 
clients?

Kaitlin: Whatever you can imagine, we will de-
sign… and what you cannot, we will create! 

Jeremy: Social media is so important how would 
you like to be contacted by potential clients?
A. Face Book     
B. Twitter
C. Email
D. LinkedIn 
C. Other 

Kaitlin: Anyway they’d like! But here’s my 
email just in case: kaitling@entdesign.com


